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Introduction

What is ActivAsian?

There are many perceptions around the world 
about golf, many of these perceptions are 
based off the global game and are incorrect 
when looking at the New Zealand context. 
One of the misconceptions is that golf has 
narrow appeal to different ethnicities and 

cultures.  This is not the case in New Zealand, 
New Zealand attracts a broad range of ethnicities 
and cultures that are engaged and interested in 
golf.

A recent sport NZ survey showed the following responses when asked what activities they had participated 
in, in the last 12 months:

Ethnicity

• Golf - Chinese (7%), Indian (8%), Samoan (12%), Maori (11%), NZ European (12%) 
• Tennis - Chinese (7%), Indian (6%) Samoan (4%), Maori (7%), NZ European (9%)  
• Football - Chinese (5%), Indian (11%), Samoan (5%), Maori (5%), NZ European (7%)  
• Rugby - Chinese (0%), Indian (1%), Samoan (7%), Maori (5%), NZ European (2%).  

You can see that golf’s penetration in to different ethnic markets is high. It is no surprise that with a 
growing population and large-scale immigration, our communities are changing. The population our golf 
facilities serve is diversifying. It will be important for our facilities that operate in these diversifying markets 
to provide experiences that meet the need of the participants. 

The case study below articulates a few examples of engaging the Asian community, however, the 
principles can be applied across different ethnic groups. There is a growing Asian population within New 
Zealand (from 10% in 1996, to 23% in 2013). The number of people in the broad Asian category is projected 
to increase by 439,900 between 2013 and 2038 to reach 788,800 and this will have significant impact on 
the demand for and provision of sport and recreation.

From a recent Sport NZ survey, we found that over 437,763 people from our Asian communities played golf 
at least once over the past year! How cool is that? 

Collaboration with our regional sports trust on projects such as ActivAsian support the cohesion of our 
community’s and what better way to connect than sport and physical activity?

ActivAsian aims to engage the growing Asian community to be more active in sport and recreation with 
a range of programmes that target different age groups and cater for all abilities. This project began in 
2009 through Harbour Sport with a focus to increase sporting opportunities in the Asian community. With 
support and input from Regional Sport Trusts, Aktive now provides the programme’s strategic regional 
leadership and has helped extend the scope into other areas of Auckland.

As a successful and growing programme, ActivAsian has three key objectives:

1. Improving and increasing sporting opportunities for Asian people;
2. Improving access to information about sport and recreational opportunities for the Asian community;
3. Encouraging more Asian people to participate in and to enjoy sport.

Case Study -  ActivAsian 

Pupuke Golf Club recently collaborated with the ActivAsian team after their participants identified golf as a 
sport of interest. Pupuke held 3 free have a go day to over 32 adults. 32 of these participants engaged in a 6- 
week user pay coaching clinic! It is worthwhile to note over 80% participants are female! The participants 
will then be offered a 3-month intro membership to ease them into the golfing community.

Pupuke Golf Club



ActivAsian shows the importance of sport 
for integration and belonging. We can take 
learnings from this, not only for our Asian 
communities but to all our communities 
regardless of ethnicity and gender. By 
understanding your local community, you 
can be better placed to understand your 
audience and can then collaborate with 
potential partners to add value to what you 
offer.

Key learnings:

• Have a variety of learning and playing 
opportunities to suit the needs of all 
participants 

Conclusion

• It is important to understand your 
community and make inclusion a 
priority 

• Collaboration is key to growing the game 

•  Be prepared and willing to partner with 
clubs or other organisations around you

•  Provide multiple connected 
opportunities to engage the participant 
from learning to play to playing on 
course, always think, what next!

•  And don’t forget to provide fun 
experiences both on and off course! 

Golf really is a sport for everyone!

‘New Zealand and Auckland in particular, is becoming very diverse and supporting these types of 
projects are a huge benefit for people new to the country or city. For us, it was about getting a group 
of people interested in what golf has to offer, out there, just having a go! The feedback received overall 
was very good. The interest post classes were very high!  These types of programs generate significant 
interest in membership and increase the visibility of options the club has to offer outside of full 
memberships.’ 

Ben Guilford, PGA, Pupuke Golf Club

In extension to the magnificent work at Pupuke, Howick golf club are next to welcome the ActivAsian 
project to the club for introductory sessions and the wider experience the golf club can offer.

‘Howick’s demographic is such that we have 55% European, 39% Asian, 5% Māori, 5% Pacific so 
promotions are aimed at our 2 biggest representative groups. We have currently employed 2 new 
coaches,  1 who speaks Chinese and the other Korean to create smoother integration and welcoming 
environment.’ 

Rory Moor- General Manager, Howick Golf Club 

Sheryn Lok, ActivAsian lead at Sport Auckland says,

‘All our participants are excited to try golf, for a lot of them they said they have wanted to try for a long 
time but for various reasons (eg; time and cost) they haven’t played golf before. Some of them have 
said they are wanting to try and play, because their partner play and they want to learn so they can 
play together!’


